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Fwstructions

®» Answer all questions, i
% Calculators are permitted.

7I)ucsﬁ(m 01
[ Bricfly explain the marketing engineering environment.
(04 marks)
. In 1987 Saunders introduced the eight response model phenomenon. Briefly explain any two
such phenomena using graphical illustrations.
(04 marks)
Il. Briefly explain the Wear-out Effect and Stocking Effect using graphical illustrations with

examples.

| (06 marks)

\ (Total: 14 marks)

Question 02
[.  In the graphical representation of the Bass Model, a “*S” shaped diffusion curve can be seen.
Briefly explain how this “S™ shaped diffusion curve is formed.
(04 marks)
IIl.  Briefly explain two advertising budgeting methods.
(04 marks)
ll. Briefly explain the characteristics of the “Pretest Market Forecasting” approach.
{06 marks)

(Total: 14 marks)
Question (3
[.  Briefly explain three generic positioning strategies.

(06 marks)

Il. The perceptual map below indicates the customer’s perception of hypothetically developed
soap brands (Soap brands: Rosy, Camellia, Tiny Tots, Green Suds, Fresh Start, Velvet Fresh,

and Bali). Answer the following questions using the below map.

(9]
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Low Price
a. Identify the 2 (two) dimensions used to position the soap brands.
7 (02 mark)

b. List down six attributes used in the above perceptual map.

(03 marks)
¢. Briefly explain how the “Rosy” and “Velvet Fresh” soap brands are positioned in the

market.
(03 marks)

(Total: 14 marks)

Question 04
An office-supply company named OfficeStar deals with three customer segments i.c., Active, Warm,

and Cold. The company performed a “Customer Lifetime Value Analysis’ at a discount factor

for the next five (03) years using the Enginius software, and the output generated is shown in'T

and Table 2. Answer the following questions using the generated output.

able 1: Individual Customer Lifetime Value per Segment

ey, TR [ o N e =y ) 1 - Y T - 3 N )
| Segments / Segment | Number of ! Gross | Marketing costs, Customer
| By | “ i ey i
i description customers | margins \ next period lifetime value
‘ |

|

|

(LKR) | (LKR)

5100

30.150 | 323,100
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Question 05
L.

|
l
|

- T goo0 | 280240
i Cold 9000 1 222.80
Lost customers _ 0 0 ’ 0 ‘
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Table 2: Number of Cusiomus per S‘c gment O\c 5 Years

fegments / Periods 3 N+ N-+3 N+4 N+5
ctive ; 4441 3 265 2055 1 1592
| S - S Y S i S

Varm i 544 i 4370 3296 2540 3 1967
(old 7499 6196 | 4887 ‘ 3819 2973

[.  Bricfly explain the concept of Total Customer Lifetime Value.
-~ (04 marks

| I Why the OficeStar company has used a discounted rate of 15% to ¢

for the next five years?

alculate the gross margins

(02 marks)

. How many customers are there with the company now and how many customers will lea

OfficeStar company afier five years?

IV.  Calculate the retention rate of customers afier five years.

V. Name four approaches OfficeStar can use to increase the Customer Lifctime Value (CLV).

(02 marks)

(02 marks)

(04 marks)

| Question 05

[.  “Relationship value is mostly used in calculating customer lifctime value rather than the

cconomic value.” Do you agree with this statement? Justify your answer.

(Total: 14 marks)

(04 marks)

[I.  Explain any two types of price discrimination with relevant examples.

. Assume that Star Travelers is planning to introduce new h

wishes to run a conjoint analysis to identify possible holiday package offerings.

1

a. List three possible attributes that would be considered.
b. List two levels for each attribute

X

sFida sanlFasaa 5 5
liday packages, and LhL company

(Total: 14 marks)
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