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® The question paper contains 05 questions.

01.

02.

1.

2.

(@S]

® Answer all questions.

Explain how the “RACE” model can be used to define Digital Marketing.
(04 Marks)
Email marketing has its drawbacks despite its advantages. Discuss.

(04 Marks)

. Differentiate traditional media from digital media using a suitable framework, model, or

theory.
(06 Marks)
(Total Marks 14)

. Briefly describe the impact of two macro environmental factors on strategic decision-making

of a company operating in the e-commerce industry.

(04 Marks)

. Explain the two types of E-mail marketing campaigns that organizations can use.

(04 Marks)

. Imagine you are a Digital Marketing Consultant for a boutique hotel chain. You propose

using affiliate marketing as part of their digital marketing strategy. Please provide a detailed
explanation of affiliate marketing and highlight its key benefits to the hotel chain's directors.
(06 Marks)

(Total Marks 14)
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03.

04.

1. When developing a multi-channel distribution strategy, digital media can either complement
or replace traditional offline channels. Briefly explain the conditions that must be met for a
company to fully replace offline with online media

(04 Marks)

-

2. Briefly explain any two (02) online public relations activities.
(04 Marks)
3. In the online context, the price elasticity of demand is considered inelastic. Do you agree with

this statement? Justify your answer.
(06 Marks)
(Total Marks 14)

1. Briefly explain how search engine optimization (SEO) works.

(04 Marks)

N

. Differentiate the agile and waterfall methodologies of the process of website development.
(04 Marks)
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3. Explain the types of data companies coliect and manage. to bulld and mainiain strong
customer relationships.
(06 Marks)
(Total Marks 14)

l. As the digital marketing consultant of a newly established company, advise the top

management on how to succeed in running an effective online advertising campaign.

(04 Marks)

]

. Briefly explain the customer lifecycle management in relation to Digital Marketing.
(04 Marks)

. Explain three (03) potential reasons for visitor loss at each step of a conversion funnel from

[9%)

landing page to checkout.
(06 Marks)
(Total Marks 14)
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